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Adler
Planetarium

Connect people to the
universe and each other under
the sky we all share.

America's 1st planetarium 



1930
Opened to the public

1977
Doane Observatory

opened 

 1950
 Adler astronomers

worked with NASA 

2015
 Doane Observatory

undergoes changes

2020
 Adler celebrates 90th

birthday, COVID-19 hits

2022
Adler re-opens doors to

the public

Adler Planetarium History 



Competition in Chicago 



Industry trends 

COVID-19 pandemic impact 
 American Alliance of Museums,
museums in the United States reported
a 35% average decline in revenue
2020. 
Museums must be more than buildings

*AMERICAN ALLIANCE OF MUSEUMS, 2021



Why Adler? 

1st Planetarium
in America 

Interactive
aspects for all

ages

Thought leader
in Chicago



The Adams
Located in the Chicago suburbs they love to come up
and spend time finding new adventures in the city. 

Kimberly (mom)- Age 38 
Jeremiah (dad)- Age 36
Emily (daughter)- Age 8 
Jermey (son)- Age 12 



The George's
Located in Springfield Il. they love taking weekend trips
up to Chicago about 4 times a year 

Karen (mom)- Age 45 
Ryan (dad)- Age 52
Madison (daughter)- Age 15
Robert (middle son)- 6
Gabe (son)- Age 11



Consumer Insights 

Non-expensive
tickets 

Trustworthy
content 

Fun for all-ages 



Advertising will convince families that
Adler Planetarium holds an ideal

mixture of fun and educational activities
that are perfectly enjoyed through the

Planetarium’s many interactive exhibits.



Awe in
Adler



Explore the cosmos in
 Awe 



 Media Objectives:  

The target audience for this campaign is
families. In order to reach our core

target audience during this high visitor
season of the year we must engage

regularly with them



Media Strategies

Paid ads Video content
& blog posts 

Influencer
collaborations



Scheduling
recommendations

 Continuity ad scheduling
option 
 Rising Continuity can be used
specifically for promoting
events that only occur in
certain seasons



Media Types

Outdoor
Advertisements 

Digital Billboards
Bridge banners
Transit advertising

 

Indoor
Advertisements 

Display Advertising
Social Media Ads
Email Marketing 



Creative Elements
Outdoor Ads



TV spot (visuals and script)



Creative Elements
Internet Ads



Email Ad

Creative Elements



Awe in Adler PR 
 Campaign  

Launch event January
20, 2024  
Awe in Adler
community outreach
program travels to
community events 
Family Saturday's
held once a month 



Thank you!
Any questions? 


